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Perfect Competition
Perfect competition is an aspect that exists only in theory and has never been possible to be seen or experienced in a real-life situation. Nevertheless, it is a good wish to everyone as it is a competition that gives no company a space to dominate or influence the market and prices in any way. This is because all people in the market have perfect and clear knowledge about the products in the market. In addition, in such a competition, any company can freely get into the market. With perfect and clear information about the products in the market, anyone, the consumers, can make their independent choices on what to buy and what to leave[footnoteRef:1]. However, in this type of competition, all companies in an industry are expected to produce identical products, thus having no other company competing with the other. This assumption is too much into theory and very hard to be experienced in our markets today.  [1:  Azevedo, Eduardo M., and Daniel Gottlieb. "Perfect competition in markets with adverse selection." Econometrica 85, no. 1 (2017): 67-105.] 

[bookmark: _GoBack]Teaching students about perfect competition teaches things that will never be seen in reality or teaches people of someone's thought that is closely related to impossible things to be experienced in a real-life situation. This makes the topic sound irrelevant at all. Instead, we apply the theory learned into actual life and solve any arising challenges in our day-to-day activities. Therefore, teaching perfect competition and perfect market, something that no one will ever practice in real life, seems to waste time and resources. I, therefore, propose that the topic be removed from the textbook or replace with something more practical and aimed at solving the ever arising world challenges. This will be more advantageous than filling learners with a theory that may never help them out of any challenges. 
In conclusion, it is very hard for all sellers and all buyers to have a piece of perfect knowledge about products, services, and the market and a situation where you find all producers in a specific industry to produce an identical product. Therefore, most of the things discussed in this topic are not at any point possible to happen in a real-life situation. Therefore, it would be better if the curriculum definers choose a better and another idea to teach students something that will lead to critical thinking and problem-solving in the real market, especially in unethical competition and unethical production, as well as selling and advertising wrong products and trigger the mind of a learner to reason and think critically on how to face and deal with these challenges. 
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